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ABSTRACT
The digital transformation of pet ownership and pet care has led to an increased demand for online platforms that facilitate the purchase, adoption, and sale of animals and livestock. This article explores the development and impact of general websites designed to meet these needs. In addition to business support, the platform offers pet owners a variety of solutions that support member responsibility and enhance animal welfare. The platform provides a digital store where pet owners can bypass traditional sales, such as shows and staff, to offer their animals directly to buyers, resulting in better returns and faster sales times. Buyers benefit from a streamlined process, access to proven livestock, and comprehensive training programs designed to improve animal health and productivity. Given the significant role of livestock in the Indian economy (accounting for 4.11% of the country’s GDP and supporting the livelihoods of 20.5 million people), the platform addresses the challenges of the economy where animal footprints are uncoordinated and inconsistent. The ecosystem concept ‘Pets-kart’ aims to increase value for all partners and improve the economics of livestock farming and the broader economy for rural communities by introducing new business models and technologies.
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1. INTRODUCTION
In today’s digital age, the way we treat and care for animals has changed a lot. The increasing demand for a simple and reliable platform to buy, adopt and sell animals and pets has led to the creation of specialized websites. This report explores the development and impact of a comprehensive website designed to promote the purchase, adoption and sale of animals and pets. The platform offers a variety of solutions that meet the needs of pet owners as well as commerce, increase pet owner responsibility and improve pets’ clean drinking wellbeing. Our goal through this website is to promote the health and happiness of pets and their owners by connecting pet lovers with the resources they need to make heartbreaking decisions. Show people their pets to a variety of buyers. This platform helps them achieve better results without having to participate in animal auctions with employees or sell at low prices, thus reducing the waiting time for s ales. Users of the interactive system also have access to a wide range of information, research and knowledge on anim al husbandry to help ensure animal health and production. Approximately 20.5 million people, or about two thirds of India’s rural population, depend on animal husbandry for their livelihood, and the industry employs 8.8% of the population. The livestock sector contributes 4.11% to India’s GDP and 25.6% to its agricultural GDP. Cattle are particularly important, providing essential inputs such as fertilizer and traction, supporting agriculture and providing a stable income for many rural families. Livestock also creates many jobs and opportunities for small businesses. Purchases are usually made through traditional methods such as the market, word of mouth or employees, which leads to different and inconsistent information about the quality of the products. Therefore, the profits of animal owners vary. Access to quality and affordable animal husbandry services is often hampered by factors such as the absence of quality service provider s, physical distance, price differences and barriers to healthy consumption. and animals are talented. By taking advantage of the number of internet users and advanced technology, it benefits all parties involved. The ecosystem aims to increase the contribution of animal husbandry to the lives of people, businesses and the country as a whole.
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3. PROBLEM STATEMENT
Bridging the gap in the unorganized Indian livestock and pet market
The Indian livestock and pet market, despite its economic benefits, is still largely unorganized and has similar trading patterns. This confusion has led to several challenges, including:
· Information Asymmetry: Lack of transparency and access to reliable information protects buyers and sellers from making decisions. , often involving middlemen, and can lead to price fluctuations and quality issues.
· Market Differences: Market differences result in different values and incomes of animal owners.
· Efficiency: Ensuring direct interaction between buyers and sellers, reducing the role of middlemen and ensuring f air prices. Connect pet owners to a network of qualified service providers.
· Promote sustainable practices: Promote sustainable agriculture and health. Roads, prices and best practices. Network connections to appropriate service providers such as personnel. Contribute to the growth and development of India’s livestock industry enhance farmers welfare and promote animal welfare.

3.1 PROPOSED SYSTEM/ SOLUTION
This research paper explores the development and impact of a comprehensive online platform designed to address the significant challenges within the unorganized Indian livestock and pet market. The market, despite its substantial economic contributions, suffers from information asymmetry, market disparities, and inefficiencies, hindering both buyers and sellers. To bridge this gap, a digital platform was created, offering features that promote transparency, standardize pricing and quality, enhance efficiency, and foster sustainable practices. The platform facilitates direct interactions between buyers and sellers, reduces the reliance on middlemen, and connects animal owners with essential service providers, such as veterinarians and nutritionists. By leveraging technology, the platform aims to empower animal owners with educational resources and tools, improve animal husbandry practices, and ensure animal welfare. The research methodology involved the development of the platform, data collection through surveys, user feedback, and market analysis, and evaluation based on user satisfaction, transaction efficiency, and impact on animal welfare. The results demonstrate the platform's potential to transform the Indian livestock and pet market by increasing transparency, improving access to services, and promoting sustainable practices, ultimately contributing to the growth and development of the industry and enhancing the welfare of both animals and their owners.

4. METHODOLOGY
1. Needs Assessment:
· Conduct in-depth interviews with potential users (livestock and pet owners, buyers, and service providers) to understand their specific needs and pain points.
· Analyze existing livestock and pet market trends, regulations, and best practices.
2. Design and Wire framing:
· Create a user-friendly interface that is visually appealing and easy to navigate.
· Develop wireframes to outline the layout and structure of the website's pages.
3. Development and Coding:
· Use a suitable web development framework (e.g., React js) to build the website's frontend and (Javascript) backend.
· Ensure the website is mobile-responsive and compatible with different browsers.
4. Content Creation:
· Develop high-quality content, including articles, guides, and resources, on topics related to livestock and pet care, breeding, and market trends.
· Create a blog or knowledge base to share valuable information with users.
5. Database Design:
· Design a robust database to store user data, livestock and pet listings, service provider profiles, and other relevant information.
6. Testing and Quality Assurance:
· Thoroughly test the website to identify and fix any bugs or errors.
· Conduct user testing to gather feedback and ensure the website meets user expectations.
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5. OUTPUT









             Fig 5.1 Landing Page of the website








                               Fig 5.2 Multiple breeds available at Pets-kart
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                      Fig 5.3 Shop by category
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            Fig 5.4  Admin Panel








                                                             Fig 5.5 Admin Order Management
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6. CONCLUSION

In Conclusion, the digital platform Pets-kart revolutionizes the buying, selling, and care of pets and livestock by providing a streamlined, accessible solution for owners and buyers. It enhances transparency, reduces dependency on traditional intermediaries, and offers valuable resources to support responsible animal care. Given the significant economic role of livestock in India, Pets-kart's tech-driven approach helps organize the fragmented market, boost productivity, and create new opportunities for rural communities, contributing to the overall growth of the agricultural sector.
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