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ABSTRACT 
Hero MotorCorp Ltd. is an Indian Scoter and Motor-cycle producer foundation in New Delhi, India, in the past this is known as Hero Cycles of India were in collaboration with Hero Honda, Japan. Hero Honda in the early year of 1984 enter Indian market by forming a joint venture with Hero Cycles of India. The corporation is major 2-wheeler maker in India. The global listing of Forbes 200, in 2006 listed and ranked Hero MotorCorp Ltd at 108.After the breakup of joint venture in 2010, Hero Cycles Group obtain the shares alleged by Honda and later in August 2011 the company got registered by the new name as “Hero MotoCorp Ltd” with fresh co-orporate character. On 4th June 2012, Hero MotoCorp accepted a proposal to amalgamate the investment arm of its parent-Hero Investment Pvt. Ltd. Into the automaker. The conclusions arrive after 19 months of its split from Honda Motor.

INTRODUCTION
The project associated with the analyzing consumer approval for their satisfaction with Hero MotoCorp Ltd product usage. It’s a billion dollar secret for all companies that the weight is how to keep existing customers and simultaneously attract new customers. It is a easy way to just focus for fresh customers than to keep old patrons attracted. Therefore, companies have a tough task to mechanize this concept of patron satisfaction.
Any business involved in manufacturing of goods are just not done with the sale transaction accomplishment, but the point at which the novel marketing concept begins. The seller must see if customer’s is fulfilled with that particular product / service If there is cognitive difference in the mind of the clients, then it is an adequate amount to lose a client. With this in mind, firms be give extra value to buyer satisfaction.
The work of this project was carried out to locate away if a client is happy or unhappy, moreover to determine the point of customer pleasure and offer this reaction to company. The initial chapter of the task involves gathering information from clients to interpret the characteristics accordingly to whom the buyer sense satisfied or dissatisfied. This in a row is composed when preparing the prepared survey. The feedback form consist of open question. survey is intended in such a mode to facilitate a user feels capable of responding. The in sequence collected The outcome are designed and suggested to decide troubles that are phase.

HERO MOTOCORP LTD
Hero Motocorp Ltd (previously Hero Honda Motors Ltd) is the planet biggest two- wheel producer base in India. In 2000, the company achieve desirable place of individual the major 2-wheel built-up corporation in India and also the "Number 1 in the world" in 2-wheel group sales per schedule. Hero Motocorp Ltd. Launched on August 17, 2011, it is headquartered in New-Delhi, India and continue on the way to grip this position to date.
In the present day, each instant bicycle sell in the dominion is Hero bike. each 30 seconds somebody in India buy the best-selling Hero bike.
Hero Motocorp has 3 developed vegetation based in Dharuhera, Gurgaon in Haryana and Haridwar in Uttarakhand. Together, preserve make 3 million bicycles a year. more than 3,100 dealers throughout India. Hero Honda have a buyer faithfulness course from the time when 2000, the Hero Honda permit series.
The company believed it have returns of $ 12 billion a capacity of 12 million 2- wheelers for 2017-18. along through the fresh country wherever they can nowadays market there 2-wheelers after Honda, Hero Motocorp plans to get 10% of its profits worldwide markets and plans to start sale in Nigeria between the finish of 2012 and the beginning. 2013. In addition, to fulfill the new request of half a decade, the company operates in agreement "Respect for the individual" and "The three joys", shopping, The happiness the Sale and Joy Create.



LITERATURE REVIEW:
· Cocotte, W00druff and Jenkins (1987):
Customer satisfaction "conceptualize as a feeling develops from valuation of experience".
· Philip Kotler (2013):
"Customer satisfaction is predetermined based upon customer’s expectations."
· Armstrong (2011):
"Customer satisfaction is sophisticated word, which is made-up of broad diversity of factors."
· Brown:
"The state which products or services of need, desire and expectation of the client are satisfied to overcome the outcome in repetition of purchase, loyalty and favorable value of the mouth".
· Oliver (1997):
Satisfaction is judgment of consumers that product recommend pleasure compliance levels related to consumption.
· Parasuraman (1988):
Customer satisfactions define the superiority of services as the organization's ability to gather or surpass customer expectations.
· Marsha Peter (2014):
Satisfaction is customer's response to all the experience reported with a company, its products or its service.
· Joan L Giese (2000):
Customer satisfaction is customer's reaction to implementation supposed difference among amount of customer’s or percentage of previous products to be received after consumption.
· David J Reibstein (2010):
Customer satisfaction is the percentage of total customer class, the total experience of the relationship with a company, its product or its services with specific satisfaction goals.
· Heidi Cohen:
"Customer satisfaction is feeling of people, the complete relationship of enjoyment or distress deriving from the evaluation of a product in relative to expectations".
· Julie Barile:
“Satisfaction is probability. If the presentation matches the potential, customer’s meets the opportunity and definite show of reported experience”.
        
            CONCLUSION:
Marketing personnel use the Customers Satisfaction as a valuable tool of marketing. The customer satisfaction is marketed at niche with cost association to it. It is presumed by customer’s significance as first priority for one’s organization. “The worldwide business surroundings is energetic with a single important issue of building a competitive edge by creating and retaining with huge no of customers than their goods and services every organization is therefore sized of task establishing sustaining its worth to the customer, who has been unpredictable by competition”.Then every business is building efforts attain customers loyalty. In short it is total organizational culture with brand equity, which face challenge. So their is persistent effort between organizations to maintain existence in the marketplace, and therefore in order to the sustain solid opposition the companies take-up market explore recurrently to make out modify requirements and partiality of the customers.This may help in re-frame of the policies in providing satisfy the customer by callous boundary tools to retain him for a life-time.
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