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ABSTRACT 
Electronic commerce is the practice of conducting business over computer networks. A person can use all of the Internet's features while seated in front of a computer to buy or sell things. Compared to traditional commerce, which requires a person's effort to travel and collect items, ecommerce has made it simpler for people to eliminate physical work and save time. Beginning in the early 1990s, e-commerce has made significant progress in the computer industry, but security concerns have slowed its growth. The trouble that web based business is at present confronting is security, and there have been many advances accomplished around here. The ability to browse stores, compare prices, and place orders from the comfort of one's own home via a computer is the primary advantage of online shopping over traditional retail. B2B e-commerce is used to improve businesses' access to international markets and increase the use of e-commerce in developing nations. E-commerce's growth is crucial for a developing nation. The research method emphasizes how important e-commerce is for business applications in developing nations.
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1. INTRODUCTION 
Electronic commerce refers to the process of conducting business over computer networks. Sitting in a chair in front of a computer allows you to access all of the Internet's buying and selling tools. In contrast to traditional commerce, which requires a person's effort to go get products, ecommerce has made it easier for humans to reduce physical work and save time. Since its inception in the early 1990s, e-commerce has made significant advances in the computer field; however, security has stifled its growth. Security is today's issue with e-commerce, and the field of security has made significant progress. The ability to shop online, compare prices, and place orders on a personal computer from the comfort of one's own home is the primary advantage of e-commerce over traditional forms of commerce.
B2B e-commerce is used to help developing country businesses gain access to global markets and increase their use of ecommerce. Ecommerce development is critical for a developing country. The research strategy demonstrates the importance of ecommerce in developing countries for business purposes.
2. EXISTING SYSTEM
Keeping all records on paper or in books is analogous to the traditional or current method of selling and/or purchasing. Consistently, businesspeople or proprietors should oversee everyday shutting stock by counting and refreshing the books, as well as opening stock for the following day. When records are needed quickly, it can be hard to find them because they might be burned, wet, or gone. The conventional method of keeping records is depicted in the diagram. 
 
 
 

3. PROPOSED SYSTEM
However, there are unquestionably a number of advantages that e-commerce has over traditional business, the most notable of which is its ease of use. The user can shop online, compare prices, and place orders from home with a PC. Forrester found that because of its potential for simplicity and quick response times, 37% of online customers use customer support from Web shops more frequently than they do from traditional stores. According to Christopher Kelley of Forrester, businesses must build their identities around the promise of a positive experience once good proactive customer service is in place.
[image: ]
Figure 1: Working Model.


4. REQUIREMENTS
Python and IDEs: Python is a general-purpose, high-level programming language. Its plan reasoning stresses code coherence with a ton of space. Dynamic typing and garbage collection are features of Python. Structured, object-oriented, and functional programming paradigms are among the ones it supports. Python integrated development environments, also known as Python IDEs, are software platforms that provide programmers and developers with a comprehensive set of tools for software development in a single product. These tools are designed specifically for the Python programming language.
HTML:	HTML, 	or  HyperText Markup Language, is the business standard markup language for records planned to be shown in an internet browser. Innovations like Flowing Templates and prearranging dialects like JavaScript can help.
Framework for Design (CSS): A language for describing the presentation of a document written in a markup language like HTML or XML is Cascading Style Sheets (CSS). The World Wide Web's foundational technologies are CSS, HTML, and JavaScript.
SQL or a database: Structured Query Language, or SQL for short, is a programming language that can be used to manage data in a relational database management system or to process streams in a relational data stream management system.
5. CONCLUSION
Individuals' lives have become unbelievably productive and direct because of internet business. The development of internet business has extraordinarily supported the nation's economy. The majority of everyday activities are now carried out digitally, with the exception of traditional forms of business. The greater part of the country's populace lives in village, which is quickly changing to a computerized economy. E-commerce makes it simple to compare high-quality goods and services' prices, as well as to quickly process returns and deliveries.
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