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ABSTRACT 

Thrifting as the practice of buying secondhand clothing and accessories has increased momentum as a sustainable 

alternative to fast fashion.  

Thrifting is a reflection of shifting culture toward conscious consumerism and points out the importance of 

environmental, economic, and creative benefits of lifecycle extension of garments.  

For instance, in India thrifting integrates traditional practices like reuse and upcycling with modern sustainability 

goals. This paper is an exploratory study of how thrifting has evolved in India, its cultural resonance, and the potential 

of reshaping the fashion industry. The qualitative research in this paper looks at the creative, economic, and social 

dimensions of thrifting and proposes strategies to address challenges such as stigma and market limitations. 

Keywords: thrifting, sustainable fashion, upcycling, fast fashion, circular economy, Indian fashion, reuse, conscious 

consumerism 

1. INTRODUCTION 

Fashion in itself is a living domain that nurtures culture, creativity, and the economy. 

However, it is also one of the most polluting industries in the world, emitting greenhouse gases, consuming huge 

amounts of water, and insatiably digesting textiles (Fletcher, 2014). Fast fashion has only worsened this environmental 

issue into a disposable consumerism culture, producing and wasting even more. 

Purchasing used clothes and accessories is an alternative means of sustainability to fast fashion termed thrifting. This 

is one of the lifelines, which extends the longevity of the garments, minimizing wastage and resource conservation in 

favor of the circular economy. 

All alone it became an international cultural movement, applauding its affordable, creative, and sustainable nature. In 

India, it accompanies traditional reuse and upcycling, where old sarees form quilts or vintage fabric is upcycled into 

home décor. 

This article reviews the emergence of thrfting in India in cultural, environmental, and economic contexts. It terms the 

relationship made by thrift to creative potential for designers and strategies that should be followed to overcome 

challenges such as social stigma and limited market penetration. 

2. METHODOLOGY 

This study employs a qualitative approach to explore the cultural, environmental, and creative dimensions of thrifting 

in India. The research methods include: 

1. Content Analysis: A review of Instagram thrift stores in India was conducted to understand consumer behavior, 

marketing strategies, and community-building efforts. 

2. Case Studies: Personal experiences with thrifting were analyzed to illustrate its cultural and creative significance. 

3. Literature Review: Existing research on thrifting, sustainability, and fast fashion was synthesized to provide 

context and depth. 

4. Interviews: Informal discussions with thrift store owners, designers, and consumers offered insights into the 

motivations, challenges, and opportunities associated with thrifting. 
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3. REVIEW OF LITERATURE 

The wide-ranging literature on thrifting considers disciplines, environmental studies, cultural anthropology and 

fashion design. Several have explored thrifting as an effective method for ecological conservation. Fletcher (2014) 

observed that extending the lifespan of clothes further could lead to a reduction in the amount of waste and carbon 

footprints by 20-30 % with just nine additional months of using a clothing item. Bhardwaj and Fairhurst (2010) 

denoted the negative environmental effects caused by fast fashion, which mainly contributes to textile waste and 

depletion of resources. 

Culture studies have also turned their gaze at the importance of second-hand clothes. 

McRobbie (1989) predicted that vintage fashions would become a sign of rebellion against the norms of consumerism, 

while Clarke and Miller (2002) showed that the analysis of the second-hand wear was an investigation into individual 

identity and societal values. Jain stated in India that the traditional practices of reuse, such as the use of old sarees for 

new purposes, are inline with thrift concepts (2020). Bhaduri examined this emergence of Instagram thrift stores in 

India, emphasizing their role in building communities and creating stories. 

Economic aspects have elaborated how thrifted clothing could be financially feasible and readily available. Clarke and 

Miller (2002) depicted thrifting as democratizing fashion; it makes high-quality branded clothes more affordable to the 

masses and, hence, sustainable choices to a wider audience. Digital platforms have redefined the thrift-market, 

allowing the younger entrepreneurs to curate collections and engage with the conscious consumers (Bhaduri, 2021). 

4. RESULTS 

Cultural Resonance 

Resonates deeply with the traditions of reuse and upcycling in India, for example, the passing of heirloom sarees or 

reinventing an old textile into some new generation product that reflects a kind of cultural ethos when it comes to 

sustainability. 

Environmental Impact 

The prolongation of the life cycle of garments thrifting results in lesser wastage, decreased water consumption, and a 

smaller environmental footprint of fast fashion. Extending the lifespan of clothes by nine months may have up to a 

30% reduction in the carbon, water, and waste footprints since it is estimated by the United Nations Environment 

Programme (UNEP) (Fletcher, 2014). 

Economic Accessibility 

Thrifting democratizes fashion as it supplies high-quality branded clothing at affordable rates, thus rendering 

affordability diffusive to larger segments of the population, making sustainable choices reachable to larger portions of 

the public and bridging the gap in economic and environmental goals. 

Digital Transformation 

Thrifting in India has transformed in ways never thought possible due to Instagram and similar platforms, which 

attract young players to scout those platforms, collect stories, and join a community of like-minded consumers in a 

concourse. 

5. DISCUSSION 

Thrifting is a complete culture and creativity phenomenon, rather than just a transaction. For a country like India, 

where textiles and craftsmanship are essential parts of a culture- there is nowhere near preservation and celebration 

that can be sustainable for heritage like thrifting. When low prices vintage worn-out Banarasi sarees or hand-

embroidered jackets surface in thrift shops, they narrate the tales of artisanal formations ever preserved through time 

into a mosaic of strong and unique links to past lives. 

For designers, it can be even a creative playground. Old and new so coexist: transforming a denim patch into bags, for 

example, or mixing sarees into modern silhouettes.  

A rich testament to old and new living together in design reduction is waste but inspires a philosophy of abundance in 

design as much from always originality. 

In India, thrifting has a lot of resistance: community stigma and low penetration into the market. Many consumers do 

not participate because, for them, using secondhand goods means nothing but poverty or hygienic issues. Education 

and advocacy are the basis for this process in altering perceptions.  

For instance, workshops and pop-up events could include social media in the presentation of success in communicating 

their environmental and fun value to thifting-related culture. 
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6. CONCLUSION 

Thrifting denotes the fact that it is evolving from modern norms, for the exercise, it provides a contemporary method 

of celebrating cultural ancestry and indeed, creativity through sustainability rather than just fast fashion. All these 

views are what comes into practice as an essential component of life in India, where traditions of reuse and upcycling 

have long been adopted in well, enjoying the modern interpretation once again. 

For designers and fashion students, thrift store shopping can encourage experimentation with sustainable design, 

inspiration for cultural stories, and new unique and meaningful products. Above all, it brings up every consumer's 

disposable mentality brought about by fashions, encouraging them to think of clothes as resources and not 

commodities. 

The thrift market in India is growing largely because of the internet and community initiatives, which seems to have 

an even greater potential in transforming the fashion scene. With this integration into the philosophy of practice, it 

would lead us towards a future where beautifying fashion turns responsible. 

As Gandhi said, "There is no beauty in the finest cloth if it makes hunger and unhappiness." Thrifting manifests this 

wisdom and gives it tangible expression in our lives for a more just and sustainable world. 
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