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ABSTRACT

Every small firm desires to increase sales. Start considering strategies to get your items or services in front of more
people rather than just how to draw more customers into your store. Selling through extra venues is one of the best
methods for attracting new customers and boosting earnings. The distribution channels available to your small
business can all have an impact on your target market, product, price, and reputation. To choose the optimal approach
for your business's success, you might need to experiment with a variety of distribution possibilities. A distribution
channel is just a method of getting the goods to the customer. It is a component of a company's marketing plan that
consists of the product, a promotion, and a price. As opposed to the upstream components, distribution channels are an
element of the downstream process (supply chain). Depending on whether it runs directly from the business to the
consumer or through a number of middlemen, a distribution channel can be short or long, simple or
complex.Intermediaries are different businesses that offer goods to customers on behalf of another company, like a
store or wholesaler. The final cost to the consumer and/or the profit to the selling organisation may vary depending on
how many parties are engaged in the channel.

1. INTRODUCTION

Producer, wholesaler, retailer, and customer components can all be found in distribution channels. However, with a
short, direct distribution route, only the producer and consumer are necessary because a manufacturer can sell straight
to a customer without the need for a middleman. This would be the situation if you had a mail order company or a tiny
storefront where you sold your goods.lIt is crucial that the product's distribution channel is the appropriate one for it, or
that the customer has options that meet their demands. For instance, a retail intermediary is definitely required rather
than a solely online shopping option if a consumer is likely to want to touch and feel the object before purchasing it.In
order to address this, they have made investments in food parks and outsourced manufacturing to other SMEs while
implementing rigorous quality control measures. By promoting the company in his yoga classes that are broadcast on
national channels, Baba Ramdev has done very little promotion.The FMCG giants are unable to rely on such a
strategy since they are unable to consistently offer free doctor visits, low rates for their products, or other services. As
a result, it is not practical for other businesses to adopt this strategy.

Market for Ayurvedic Products in India, 2022-2027:
Industry Trends, Share, Size, Growth, Opportunity

In 2021, the market for ayurvedic products in India was worth INR 515.5 billion. Looking ahead, IMARC Group
projects that the market will grow at a CAGR of 19.78 percent from 2022 to 2027, reaching INR 1,536.9 billion. We
are regularly tracking and assessing the direct as well as the indirect impact of the pandemic while keeping in mind the
COVID-19 uncertainties. These observations are cited in the study as a significant market contributor. . The world's
cultures have embraced the ancient science and treatment method known as ayurveda. After analysing a person's body
type, heartbeat rhythms, appearance, vision, and other characteristics, Ayurveda diagnoses and treats ailments. The
ayurveda system offers a number of protocols and therapies to treat ilinesses through the use of plants, herbs, exercise,
food, and lifestyle changes. Numerous ayurvedic healthcare and personal care categories are offered around the
nation. Oral care, skincare, make-up, hair care, and fragrances are the market segments for personal care products. The
market for ayurvedic nutraceuticals, ayurvedic pharmaceuticals, and dietary supplements is divided under the
healthcare category. Companies all around the nation are concentrating on creating inventive ayurvedic products and
raising consumer awareness.
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2. LITERATURE REVIEW

Anupriya (2017) investigated how consumers of "Patanjali" products perceived, preferred, and felt about the brand. It
was discovered that there is a high level of awareness and contentment with the items' quality, pricing, and ability to
solve problems. Most consumers learn about the goods through advertising, it has been discovered. The lack of
chemicals encouraged respondents to purchase Patanjali products. It is advised that Patanjali must adhere to the
company's statements.

Sekar and Ramya (2017) investigated the sources of customer awareness, their degree of happiness, and the reasons
that motivate them to purchase Himalaya Ayurvedic goods. It was discovered that the media was the main source of
information for the majority of the respondents, followed by friends and family. Personal characteristics including age,
gender, monthly income, and level of education have little bearing on why people choose Himalaya Ayurvedic goods.
The factors influencing the choice of Himalaya Ayurvedic products are significantly influenced by marital status and
occupation. The respondents’ personal characteristics, such as their marital status and employment situation, have a
big impact on why they choose Himalaya Ayurvedic goods.

Sajitha S. Kumar[2016] highlights Patanjali's success as a company with its variety of products in the FMCG and
medical fields, as well as how it has improved and impacted the lives of ordinary people through its extensive
commercial initiatives and dedication to the community's stakeholders. In contrast to professional CEOs of
corporations, the trust is mostly managed by Sadhus, and in the event of their succession, they will continue to manage
it alone.

Ramalekshmi. S., D. Elangovan [2015] outlined the benefits of the traditional Ayurvedic medical system while
concentrating on the obstacles that the industry's manufacturers must overcome to expand internationally. The author
comes to the conclusion that there are a few categories like the organization's category, its field experience, its initial
capital investment, its monthly turnover, and the type of product it manufactures that have significant relationships
with the barriers faced by producers relative to their personal profiles.

Behare and Wadekar (2014) investigated customer attitudes regarding Ayurvedic products as well as the impact of
word-of-mouth advertising. The majority of respondents, according to the report, always utilise Ayurvedic items in
one way or another, whether it be for cosmetics, daily necessities like soap, shampoo, and massage oil, or health foods
like chyanprash.

Sk. Md. Nizamuddin [2000] emphasises the value of advertising and sales promotion strategies, methods, and tactics.
He brings the mix models for the promotion. While sales promotions focus on short-term incentives offered by
sponsors to their consumers and traders and convince them to purchase and stock the promoted stock, advertising is a
message to promote a notion of good or service being delivered by one or more media through specified sponsors.
2004's Lakshmi Chandra Mishra, Ayurveda is more of a way of life than a medical system, and its core principle is
the balance of the seven physical tissues—dhatu (lymph, blood, muscle, adipose tissue, bone, bone marrow, and
semen), dosha (humour), agni (digestive fire), and mala (feces, urine, and other waste products).

The pharmaceutical sector needs forecasts, and Arthur G. Cook (2011) highlights how forecasting can influence
decision-making. Knowing whether the forecast is intended for markets or a particular country or area is crucial. The
process focus and technical focus of forecasting tools must be balanced for best effectiveness.

Chauhan and Mittal (2017) investigated the influence of Baba Ram Dev's brand image on consumers' perceptions of
Patanjali products and their level of satisfaction with them. It was discovered that there is no discernible difference
between male and female consumers' preferences for Patanjali goods.
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3. CONCLUSION

It was a fascinating study on the "distribution expansion of Patanjali Ayurved nonfood.” It is based on the
distribution growth process and also seeks to understand the Patanjali Ayurved Limited's current distribution
procedure. Where | went to numerous distributors and also went through the distribution procedure used by
Patanjali Opportunities for distribution expansion were the focus of the investigation. | examined every
procedure and the business's performance for the project. also taking into account some of my distribution-
related recommendations. I've learned a lot from this assignment, including how an organization operates. How
they attain their objectives with efficiency and dedication.

4. REFERENCES

[1] BHADRAPPA HARALAYYA,6 P.S.AAITHAL, PERFORMANCE AFFECTING FACTORS OF INDIAN
BANKING SECTOR: AN EMPIRICAL ANALYSIS, George Washington International Law Review, Vol.- 07
Issue -01, April-June 2021, PAGE No : 607-621, Available at: http://archive-gwilr.org/wp-
content/uploads/2021/06/Bhadrappa-Haralayya.pdf

[2] BHADRAPPA HARALAYYA, P.S.AITHAL, TECHNICAL EFFICIENCY AFFECTING FACTORS IN
INDIAN BANKING SECTOR: AN EMPIRICAL ANALYSIS, Turkish Online Journal of Qualitative Inquiry
(ToJQl), Vol.- 12 Issue -03, June 2021, PAGE No : 603-620, Available at:
https://www.tojqi.net/index.php/journal/article/view/791/242

[3] BHADRAPPA HARALAYYA, P.S.AITHAL , IMPLICATIONS OF BANKING SECTOR ON ECONOMIC
DEVELOPMENT IN INDIA, George Washington International Law Review, Vol.- 07 Issue -01, April-June
2021, PAGE No : 631-642 Available at: http://archive-gwilr.org/wp-content/uploads/2021/06/Bhadrappa-
Haralayya-1.pdf

[4] BHADRAPPA HARALAYYA, P.S.AITHAL ,STUDY ON PRODUCTIVE EFFICIENCY OF BANKS IN
DEVELOPING COUNTRY, International Research Journal of Humanities and Interdisciplinary Studies
(www.irjhis.com)  ,Volume: 2, Issue: 5, May 2021, Page No :184-194. Available at
: http://irjhis.com/paper/IRIHIS2105025.pdf

[5] Bhadrappa Haralayya ; P. S. Aithal . "Study on Model and Camel Analysis of Banking" Iconic Research And
Engineering Journals ,VVolume 4 ,Issue 11 ,May 2021 Page 244-259. Available at https://irejournals.com/paper-
details/1702750

[6] Bhadrappa Haralayya and Aithal, P. S.. “Analysis of cost efficiency on scheduled commercial banks in India”.
International Journal of Current Research, Volume 13, Issue 06, June 2021, pp 17718-17725 Available at:
https://www.journalcra.com/sites/default/files/issue-pdf/41580.pdf

[71 Bhadrappa Haralayya and P. S. Aithal, “A Study On Structure and Growth of Banking Industry in
India”, International Journal of Research in Engineering, Science and Management ,Volume 4, Issue 5, May
2021.Page no 225-230. Available at: https://www.journals.resaim.com/ijresm/article/view/778/749.

[8] Bhadrappa Haralayya, Retail Banking Trends in India ,International Journal of All Research Education and
Scientific Methods (IJARESM), Volume: 9, Issue: 5, Year: May 2021, Page No : 3730-3732. Available At
http://www.ijaresm.com/uploaded_files/document_file/Bhadrappa_Haralayyaqgscw.pdf

[91 BHADRAPPA HARALAYYA, P.S.AITHAL, FACTORS DETERMINING THE EFFICIENCY IN INDIAN
BANKING SECTOR : A TOBIT REGRESSION ANALYSIS", International Journal of Science & Engineering
Development Research (www.ijsdr.org), Vol.6, Issue 6, June-2021, page no.l - 6, , Available
-http://www.ijsdr.org/papers/IJISDR2106001.pdf

[10] BHADRAPPA HARALAYYA, P.S.AITHAL , IMPLICATIONS OF BANKING SECTOR ON ECONOMIC
DEVELOPMENT IN INDIA, flusserstudies, Volume 30, June 2021,Page N0:1068-1080, Available at:
https://flusserstudies.org/archives/801

[11] BHADRAPPA HARALAYYA, P.S.AITHAL, STUDY ON PRODUCTIVE EFFICIENCY OF FINANCIAL
INSTITUTIONS, International Journal of Innovative Research in Technology, Volume 8, Issue 1, June-2021
,Page no: 159 — 164, Available: http://ijirt.org/master/publishedpaper/IJIRT151514 PAPER.pdf

[12] BHADRAPPA HARALAYYA, STUDY OF BANKING SERVICES PROVIDED BY BANKS IN
INDIA, International Research Journal of Humanities and Interdisciplinary Studies (www.irjhis.com), Volume:
2, Issue: 6, Year: June 2021,Page No : 06-12, Available at : http://irjhis.com/paper/IRIJHIS2106002.pdf.

[13] BHADRAPPA HARALAYYA, P.S.AITHAL , ANALYSIS OF BANK PERFORMANCE USING CAMEL
APPROACH?", International Journal of Emerging Technologies and Innovative Research (www.jetir.org | UGC
and issn  Approved), Vol.8, Issue 5, May-2021, page no 305-314, Available at
. http://lwww.jetir.org/papers/JETIR2105840.pdf

@International Journal Of Progressive Research In Engineering Management And Science Page | 195


about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank

INTERNATIONAL JOURNAL OF PROGRESSIVE e-ISSN :
&‘ |'RF\A§\Z RESEARCH IN ENGINEERING MANAGEMENT 2583-1062
VA2
QM’ '\@

AND SCIENCE (IJPREMS) Impact
WWW.ijprems.com (Int Peer Reviewed Journal) Factor :
editor@ijprems.com Vol. 05, Issue 01, January 2025, pp : 193-199 7.001

[14] BHADRAPPA HARALAYYA, P.S.AITHAL, ANALYSIS OF BANK PRODUCTIVITY USING PANEL
CAUSALITY TEST, Journal of Huazhong University of Science and Technology, Volume 50, Issue 6, June-
2021, Page no: 1 — 16, Available at: https://app.box.com/s/0711h7760peypauvzucp9esntjwur9zf

[15] BHADRAPPA HARALAYYA, P.S.AITHAL, INTER BANK ANALYSIS OF COST EFFICIENCY USING
MEAN, International Journal of Innovative Research in Science, Engineering and Technology (IJIRSET),
Volume 10, Issue 6, June-2021 ,Page no: 6391-6397, Available at:
http://www.ijirset.com/upload/2021/june/97_INTER_NC1.pdf

[16] BHADRAPPA HARALAYYA, P.S.AITHAL , ANALYSIS OF TOTAL FACTOR PRODUCTIVITYAND
PROFITABILITY MATRIX OF BANKS BY HMTFP AND FPTFP, Science, Technology and Development
Journal, Volume 10, Issue 6, June-2021, Page no: 190-203, Available at: http://journalstd.com/gallery/23-
june2021.pdf

[17] BHADRAPPA HARALAYYA, P.S.AITHAL , ANALYSIS OF BANKS TOTAL FACTOR PRODUCTIVITY
BY AGGREGATE LEVEL, Journal of Xi'an University of Architecture & Technology, Volume 13, Issue 6,
June- 2021 ,Page no: 296-314, available at: https://www.xajzkjdx.cn/gallery/28-june2021.pdf

[18] Bhadrappa Haralayya, P S Aithal, "ANALYSIS OF BANKS TOTAL FACTOR PRODUCTIVITY BY
DISAGGREGATE LEVEL", International Journal of Creative Research Thoughts (IJCRT), Volume.9, Issue 6,
June 2021, pp.b488-b502, Available at :http://www.ijcrt.org/papers/IJCRT2106187.pdf

[19] Haralayya B. Importance of CRM in Banking and Financial Sectors Journal of Advanced Research in Quality
Control and Management 2021, 6(1): 8-9

[20] Haralayya B. How Digital Banking has Brought Innovative Products and Services to India. Journal of
Advanced Research in Quality Control and Management 2021; 6(1): 16-18

[21] Haralayya B. Top 5 Priorities That will Shape The Future of Retail Banking Industry in India. Journal of
Advanced Research in HR and Organizational Management 2021; 8(1&2): 17-18.

[22] Haralayya B. Millennials and Mobile-Savvy Consumers are Driving a Huge Shift in The Retail Banking
Industry. Journal of Advanced Research in Operational and Marketing Management 2021; 4(1): 17-19

[23] Haralayya B. Core Banking Technology and Its Top 6 Implementation Challenges. Journal of Advanced
Research in Operational and Marketing Management 2021; 4(1): 25-27

[24] Nitesh S Vibhute ; Dr. Chandrakant B. Jewargi ; Dr. Bhadrappa Haralayya . "Study on Non-Performing Assets
of Public Sector Banks" Iconic Research And Engineering Journals VVolume 4, Issue, 12 June 2021, Page 52-61
Available at https://irejournals.com/formatedpaper/1702767.pdf

[25] Haralayya, Dr. Bhadrappa and Saini, Shrawan Kumar, An Overview on Productive Efficiency of Banks &
Financial Institution (2018). International Journal of Research, Volume 05 Issue 12, April 2018, Available at
SSRN: https://ssrn.com/abstract=3837503

[26] Haralayya, Dr. Bhadrappa, Review on the Productive Efficiency of Banks in Developing Country (2018).
Journal for Studies in Management and Planning, Volume 04 Issue 05, April 2018, Available at
SSRN: https://ssrn.com/abstract=3837496

[27] Basha, Jeelan and Haralayya, Dr. Bhadrappa, Performance Analysis of Financial Ratios - Indian Public Non-
Life Insurance Sector (April 30, 2021). Available at SSRN: https://ssrn.com/abstract=3837465.

[28] Haralayya, Dr. Bhadrappa, The Productive Efficiency of Banks in Developing Country With Special Reference
to Banks & Financial Institution (april 30, 2019). Available at
SSRN: https://ssrn.com/abstract=3844432 or http://dx.doi.org/10.2139/ssrn.3844432

[29] Haralayya, Dr. Bhadrappa, Study on Performance of Foreign Banks in India (APRIL 2, 2016). Available at
SSRN: https://ssrn.com/abstract=3844403 or http://dx.doi.org/10.2139/ssrn.3844403

[30] Haralayya, Dr. Bhadrappa, E-Finance and the Financial Services Industry (MARCH 28, 2014). Available at
SSRN: https://ssrn.com/abstract=3844405 or http://dx.doi.org/10.2139/ssrn.3844405

[31] Haralayya, Dr. Bhadrappa, E-payment - An Overview (MARCH 28, 2014). Available at
SSRN: https://ssrn.com/abstract=3844409 or http://dx.doi.org/10.2139/ssrn.3844409 .

[32] Bhadrappa Haralayya . "Customer Satisfaction at M/s Sindol Bajaj Bidar" Iconic Research And Engineering
Journals, Volume 4 ,Issue 12, June 2021, Page 157-169 Available at:
https://irejournals.com/formatedpaper/1702792.pdf

[33] Bhadrappa Haralayya . "Ratio Analysis at NSSK, Bidar" Iconic Research And Engineering Journals, VVolume 4,
Issue 12,June 2021, Page 170-182 Available at: https://irejournals.com/formatedpaper/1702793.pdf

[34] Bhadrappa Haralayya . "Financial Statement Analysis of Shri Ram City Union Finance" Iconic Research And
Engineering  Journals, Volume 4, Issue 12June 2021, Page 183-196 Available at:
https://irejournals.com/formatedpaper/1702794.pdf

@International Journal Of Progressive Research In Engineering Management And Science Page | 196


about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank

INTERNATIONAL JOURNAL OF PROGRESSIVE e-ISSN :
&‘ |'RF\AS\Z RESEARCH IN ENGINEERING MANAGEMENT 2583-1062
VA2
QM’ -\@

AND SCIENCE (IJPREMS) Impact
WWW.ijprems.com (Int Peer Reviewed Journal) Factor :
editor@ijprems.com Vol. 05, Issue 01, January 2025, pp : 193-199 7.001

[35] Bhadrappa Haralayya . "Employee Job Satisfaction at Big Bazaar" Iconic Research And Engineering Journals,
Volume 4, Issue 12, June 2021, Page 197-206 Available at: https://irejournals.com/formatedpaper/1702795.pdf

[36] Bhadrappa Haralayya . "Effect of Branding on Consumer Buying Behaviour at Vijay Bharat Motors Pvt Ltd,
Bidar" Iconic Research And Engineering Journals, Volume 4, Issue 12, June 2021, Page 207-222 Available at:
https://irejournals.com/formatedpaper/1702796.pdf

[37] Bhadrappa Haralayya . "Study on Customer Perceptions Guru Basava Motors, Bidar" Iconic Research And
Engineering  Journals, Volume 4, Issue 12June 2021, Page 223-231 Available at:
https://irejournals.com/formatedpaper/17027972.pdf

[38] Bhadrappa Haralayya . "Study on Loans and Advances for DCC Bank Main Branch Nayakaman, Bidar" Iconic
Research And Engineering Journals, Volume 4, Issue 12, June 2021, Page 232-242 Available at:
https://irejournals.com/formatedpaper/1702798.pdf

[39] Bhadrappa Haralayya . "Work Life Balance of Employees at Karanja Industries Pvt Ltd, Bidar" Iconic
Research And Engineering Journals, Volume 4, Issue 12, June 2021, Page 243-254 Available at:
https://irejournals.com/formatedpaper/1702799.pdf

[40] Bhadrappa Haralayya . "Working Capital Management at TVS Motors, Bidar" Iconic Research And
Engineering  Journals, Volume 4, Issue 12, June 2021, Page 255-265 Available at:
https://irejournals.com/formatedpaper/1702800.pdf

[41] Haralayya, Dr. Bhadrappa, Testing Weak Form Efficiency of Indian Stock Market — An Empirical Study on
NSE (April 30, 2021). Emerging Global Strategies for Indian Industry (ISBN: 978-81-910118-7-6), 2021,
Available at SSRN: https://ssrn.com/abstract=3837488

[42] Haralayya, Dr. Bhadrappa, Top 10 Ways to Improve the Communication Skills (JUNE 20, 2016). Available at
SSRN: https://ssrn.com/abstract=3844410 or http://dx.doi.org/10.2139/ssrn.3844410

[43] Haralayya, Dr. Bhadrappa, Multi-Inter-Trans Disciplinary Research Towards Management and Commerce
(July 25, 2016). Available at SSRN: https://ssrn.com/abstract=3847404

[44] Bhadrappa Haralayya . "Advertising Effectiveness With Reference to Big Bazaar" Iconic Research And
Engineering  Journals, Volume 5, Issue 1, July 2021, Page 101-110 Available at:
https://irejournals.com/formatedpaper/1702831.pdf

[45] Bhadrappa Haralayya . "Analysis of Non Performing Asset on Urban Cooperative Bank in India" Iconic
Research And Engineering Journals, Volume 5, Issue 1,July 2021, Page 111-121 Available at:
https://irejournals.com/formatedpaper/1702832.pdf

[46] Bhadrappa Haralayya . "Ration Analysis With Reference to DCC Bank" Iconic Research And Engineering
Journals, Volume 5, Issue 1, July 2021, Page 122-130 Available at:
https://irejournals.com/formatedpaper/1702833.pdf

[47] Bhadrappa Haralayya . "Consumer Buying Behavior With Reference to Bajaj Auto Ltd" Iconic Research And
Engineering  Journals, Volume 5, Issue 1, July 2021, Page 131-140 Available at:
https://irejournals.com/formatedpaper/1702834.pdf

[48] Bhadrappa Haralayya . "Sales Promotion With Reference to Yamaha Motor" Iconic Research And Engineering
Journals, Volume 5, Issue 1, July 2021, Page 141-149 Available  at:
https://irejournals.com/formatedpaper/1702835.pdf

[49] Bhadrappa Haralayya . "Financial Statement Analysis Using Common Size on Mahindra Sindol Motors" Iconic
Research And Engineering Journals, Volume 5, Issue 1, July 2021 , Page 150-159 Available at:
https://irejournals.com/formatedpaper/1702836.pdf

[50] Bhadrappa Haralayya . "Loans And Advances with Reference to PKGB Bank" Iconic Research And
Engineering  Journals, Volume 5, Issue 1, July 2021, Page 160-170 Available at:
https://irejournals.com/formatedpaper/1702837.pdf

[51] Bhadrappa Haralayya . "Study on Trend Analysis at John Deere" Iconic Research And Engineering Journals,
Volume 5, Issue 1, July 2021, Page 171-181 Available at: https://irejournals.com/formatedpaper/1702838.pdf

[52] Haralayya B, Aithal PS. Study on Cost Efficiency in Indian and Other Countries Experience. Journal of
Advanced Research in HR and Organizational Management 2021; 8(1&2): 23-30.

[53] Haralayya B, Aithal PS. Study on Theoretical Foundations of Bank Efficiency. . Journal of Advanced Research
in Operational and Marketing Management 2021; 4(2): 12-23.

[54] Haralayya B, Aithal PS. Study on Profitability Efficiency in Indian and Other Countries Experience. Journal of
Advanced Research in Quality Control and Management 2021; 6(2): 1-10.

[55] S. Vinoth, Hari Leela Vemula, Bhadrappa Haralayya, Pradeep Mamgain, Mohammed Faez Hasan, Mohd
Naved, Application of cloud computing in banking and e-commerce and related security threats, Materials

@International Journal Of Progressive Research In Engineering Management And Science Page | 197


about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank
about:blank

INTERNATIONAL JOURNAL OF PROGRESSIVE e-ISSN :
&‘ |'RF\AS\Z RESEARCH IN ENGINEERING MANAGEMENT 2583-1062
VA2
QM’ -\@

AND SCIENCE (IJPREMS) Impact
WWW.ijprems.com (Int Peer Reviewed Journal) Factor :
editor@ijprems.com Vol. 05, Issue 01, January 2025, pp : 193-199 7.001
Today: Proceedings, 2021,ISSN 2214-7853,
https://doi.org/10.1016/j.matpr.2021.11.121.(https://www.sciencedirect.com/science/article/pii/S221478532107
1285).

[56] Haralayya B, Jeelan BV, Vibhute NS. Capital Structure and Factors Affecting Capital Structure. J Adv Res Eco
Busi Mgmt 2021; 4(2): 4-35.

[57] Vibhute NS, Haralayya B, Jeelan BV. Performance Evaluation of Selected Banks using Ratio Analysis. J Adv
Res Eco Busi Mgmt 2021; 4(2): 36-44

[58] Jeelan BV, Haralayya B, Vibhute NS. A Study on Empirical Analysis of Relationship between FPI and NIFTY
Returns. J Adv Res Acct Fin Mgmt 2021; 3(2): 3-22

[59] Jeelan BV, Haralayya B, Vibhute NS. A Study on Performance Evaluation of Initial Public Offering (IPO). J
Adv Res Pub Poli Admn 2021; 3(2): 12-26.

[60] Basha VJ, Haralayya B, Vibhute NS. Analysis of Segment Reporting with Reference to Selected Software
Companies. J Adv Res Entrep Innov SMES Mgmt 2021; 4(2): 9-26.

[61] Jeelan BV, Haralayya B, Vibhute NS. Co-Movement and Integration among Stock Markets: A Study of 10
Countries. J Adv Res Acct Fin Mgmt 2021; 3(2): 23-38.

[62] Jeelan BV, Haralayya B, Vibhute NS. A Comparative Study on Selected Foreign Currencies. J Adv Res Eco
Busi Mgmt 2021; 4(2): 45-5

[63] Bhadrappa Haralayya . "A Study on Customer Satisfaction at TVS Vanish Motors Bidar" Iconic Research And
Engineering Journals Volume 5 Issue 9 2022 Page 117-127

[64] Bhadrappa Haralayya . "Consumer Buying Behavior at Kailash Motors Bidar" Iconic Research And
Engineering Journals Volume 5 Issue 9 2022 Page 128-137

[65] Bhadrappa Haralayya . "Credit Risk of Canara Bank Bidar" Iconic Research And Engineering Journals Volume
5 Issue 9 2022 Page 138-149

[66] Bhadrappa Haralayya . "Effect of Branding on Consumer Buying Behaviour in Bharat Ford Bidar" Iconic
Research And Engineering Journals Volume 5 Issue 9 2022 Page 150-159

[67] Bhadrappa Haralayya . "Employee Engagement at Kharanja Industry Pvt Ltd Humanbad" Iconic Research And
Engineering Journals Volume 5 Issue 9 2022 Page 160-170

[68] Bhadrappa Haralayya . "Employee Performance Appraisal at Sri Veerabhadreshwar Motors Bidar" Iconic
Research And Engineering Journals Volume 5 Issue 9 2022 Page 171-183

[69] Bhadrappa Haralayya . "Employees Traning and Development at Mgssk Ltd Bhalki" Iconic Research And
Engineering Journals Volume 5 Issue 9 2022 Page 184-196

[70] Bhadrappa Haralayya . "Impact of Financial Statement Analysis on Financial Performance in Lahoti Motors
Bidar" Iconic Research And Engineering Journals Volume 5 Issue 9 2022 Page 197-206

[71] Bhadrappa Haralayya . "Impact of Ratio Analysis on Financial Performance in Royal Enfield (Bhavani Motors)
Bidar" Iconic Research And Engineering Journals VVolume 5 Issue 9 2022 Page 207-222

[72] Bhadrappa Haralayya . "Sales Promotion at Keshva Enterprise Bidar" Iconic Research And Engineering
Journals Volume 5 Issue 9 2022 Page 223-232

[73] Bhadrappa Haralayya . "The Impact of Safety and Health Measures of Employees at KID Pharma Bidar" Iconic
Research And Engineering Journals Volume 5 Issue 9 2022 Page 233-242

[74] Bhadrappa Haralayya . "Comparative Analysis of Mutual Funds in Geojit Financial Services Ltd Gulbarga"
Iconic Research And Engineering Journals VVolume 5 Issue 9 2022 Page 243-251

[75] Bhadrappa Haralayya . "Cost Analysis at MGSSK Bhalki" Iconic Research And Engineering Journals VVolume
5 Issue 9 2022 Page 252-258

[76] Bhadrappa Haralayya . "Employee Compensation Management at VVani Organic Pvt Ltd Bidar" Iconic Research
And Engineering Journals Volume 5 Issue 9 2022 Page 259-266

[77] Bhadrappa Haralayya . "Employees Performance Appraisal of Chettinad Cement Gulbarga" Iconic Research
And Engineering Journals Volume 5 Issue 9 2022 Page 267-277

[78] Bhadrappa Haralayya . "Ratio Analysis in Muthoot Finance Ltd Aurad" Iconic Research And Engineering
Journals Volume 5 Issue 9 2022 Page 278-284

[79] Bhadrappa Haralayya . "Study on Promotion Mix Strategy Towards Big Bazaar Bidar" Iconic Research And
Engineering Journals VVolume 5 Issue 9 2022 Page 285-291

[80] Bhadrappa Haralayya . "Study on Sales Promotion Techniques Used by VKG Bajaj at Kalaburagi” Iconic
Research And Engineering Journals Volume 5 Issue 9 2022 Page 292-298

[81] Bhadrappa Haralayya . "Working Capital Management in Hyundai Showroom Bidar" Iconic Research And
Engineering Journals VVolume 5 Issue 9 2022 Page 299-308

@International Journal Of Progressive Research In Engineering Management And Science Page | 198



INTERNATIONAL JOURNAL OF PROGRESSIVE e-ISSN :

TP RESEARCH IN ENGINEERING MANAGEMENT 2583-1062
IJPREMS
——— : AND SCIENCE (IJPREMS) Impact
WWW.ijprems.com (Int Peer Reviewed Journal) Factor :
editor@ijprems.com Vol. 05, Issue 01, January 2025, pp : 193-199 7.001

[82] Bhadrappa Haralayya "Study on Performance Evaluation of Mutual Funds" Iconic Research And Engineering
Journals Volume 5 Issue 10 2022 Page 29-36

[83] Bhadrappa Haralayya . "The Performance of Mutual Fund Schemes in The Framework of Risk and Return"
Iconic Research And Engineering Journals Volume 5 Issue 10 2022 Page 37-44

[84] Bhadrappa Haralayya . "Risk And Return Analysis of Mutual Funds with Reference to Banks" Iconic Research
And Engineering Journals Volume 5 Issue 10 2022 Page 45-55

[85] Bhadrappa Haralayya . "Comparative Study on Performance Evaluation of Mutual Funds with Reference to
Banking Funds" Iconic Research And Engineering Journals Volume 5 Issue 10 2022 Page 56-64

@International Journal Of Progressive Research In Engineering Management And Science Page | 199



